How to get free advertising Pam Gitta

Google is more than the world’'s most popular seargfine, a new verb, and the creation of two
of the richest 30-somethings in the universe. Geaghlso your friend.

That's because, in 20 minutes or less (even ifyamely know how to work a mouse) you can
sign up for free advertising that will be seen bgrg person who goes to Google looking for a
business like yours in your area.

This free advertising is called, “Building your lnsss profile.” You go to Google’s site and put
in your company'’s information, they will call yoar mail you a postcard as follow-up to
confirm that you are who you say you are and yobukiness where you say you do, and you'll
be set. That's all there is to it.

Step 1. Go towww.maps.google.corand click the button marked, “Find businesses.”

Step 2. Look up your business by name and location. thke
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Step 3. Click on the “more info” link for your businest's right after the name).

Step 4. In the new box that pops up, click “Edit.” Anothemaller box will pop up and ask, “Are
you the owner? Claim your business.”

Step 5. Follow the instructions as they appear. You ndéd to create a Google account, but
they won’t bother you with unwanted email. I've heeGoogle account-holder for 5 years, and |
think I've gotten two emails from them.

If you select the “phone number” option, they’'lliggou in about 15 seconds. You answer the
phone and follow the prompts. You'll get an emaithwthe codes you need to access your
listing. If you prefer the postcard route, it'lkiaa few more days, but the outcome is the same.

You can add pictures, coupons, etc. BE SURE TO PABTLEAST YOUR HOURS and, if
you’re a restaurant, your menu. Also, make sure yame, address, and phone number as they
appear in the original listing, are correct.

What this process will do, is move you up the ratokgard the top of what are calledganic

search results. These are the unpesilts that you get when you use a search engtodies
consistently show that people trust organic resutise than paid. So, you get more respect from
your customers by using this service, and it dde=srst you anything!



And think about this: if you can get your site e t#1 spot on local searches for your type of
business, you're talking about ad space that i®thugvalent to first position in your local
Yellow Pages—which can easily run you $75K or meseear. How do you reach #1? By
putting as much information into that profile asiy@an.

Why do they do this for free? Because they alsamkiiat bit about people trusting organic
results more. So, even though they sell advertispage on their site, they also do whatever they
have to do, to keep their customers happy (andmgimck). What makes them happy, is search
results that are relevant to what they're lookiog {Have you ever tried looking up a business in
the online Yellow Pages? Do it some time. You'lt geleast a dozen entries that are paid-for
ads, for businesses 20 or 30 miles or more fronrevpeu're searching. You have to scroll

down the page, or maybe even move on to page @eogdu can find what you want. That's

why people don't trust paid ads—they aren’t as eatey1 and they make you chase all over
creation.)

P.S. Yahoo offers this same service. You shouldpteta your profile with them also.
www.yahoo.conClick on the tab at the top marked “Local,” enteur business name and
location, then click on “Local Search,” “Know sorhitg we’re missing? Add it now,” and
“Additional information.” Then fill in the boxes.

Pam Gitta is a direct-response copywriter who leban better organic search results through
good website content. To find out more about homwréing can improve your local search
results, visit her website at www.pqgitta.camcall 1-815-568-0414.




